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INTRODUCTION

MERCEDES MEDINA

Why are family series like Médico de familia, Cuéntame and Los Serrano s0
successful? How do they get fram the script to screen? How are they programmed? What
audience figures have they got and why? What parallels and differences do they show in
portraying the family in Spain? How profitable have they been? Here you will find full
answers to these and other questions on the three series that, thanks to their popularity
and commercial success, are landmarks in the history of Spanish television. This is a
complete comparative study that covers creative and production issues (script and
development, negotiations, production standards), in addition to programming and
commercial exploitation strategies, audience analysis and narrative structure. Because of
its multidisciplinary approach, this study is a first in our country, and will doubtlessly
contribute to academic research on TV series.

There is a reason for these series to be considered paradigmatic. Médico de familia,
broadcast from 1995 to 1999 on the private channel Tele 5 and produced by Globomedia,
showed the way for the channel's change of image at the time. Cuéntame céma pasd has
been on air since 2001, and is produced by the Ganga and Cartel production companies. It
was the beginning of a revival of the channel as a broadcaster of guality series with
audience appeal. And finally, Los Serrano, on screen on Tele 5 since 2002, produced by
Globomedia, has become the maost popular series in the last few years. What the three
series have in common is that they have reached a 35% audience quota for many of their
broadcasting seasons, and have been exported abroad. They have also had great social
repercussion and have contributed to the definition and position of the broadcasting
channels. They also have a common family component. Not only do they address a family
target, but also a family as the basis for the action and relationships. Their main storylines
are family-based and generally take place in the home. Médico de familiais about a father
of two children who has to take care of them; Los Serrano is the family name of a family

composed by a widow with three boys who get married to Lucia, who was his girlfriend
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when he was young and now is divorced and has two girls, and Cuéniame narrates the
adventures of Alcantara family who lives at the end of the seventies from the view of the
youngest boy of the family. This is composed by the parents, three children and the
grandmother.

The term “family” is not limited to the fact of living in a common home; it also means
links that guarantee unity, affection and security for the individuals who live under the
same roof. The adjective “family” implies a series of universal, permanent values,
understandable in any country.

Therefore, apart from a cast of well-known actors, with well-developed characters and
simple, humorous storylines, the narration must correspond to the reality of the family
environment, which has links with the values of protection, security, education and
learning. When these elements are dealt with judiciously, the possibility for exploitation
and audience loyalty increases.

In some chapters, the study is limited to the first and second seasons due to data
management; in others, all seasons broadcast up to September 2007 have been analyzed.
For some points, Médico de Familia series provides mare data, because, as the oldest of

the three series, there are more publications and studies available than for the other two.
Table 1 shows technical data for the series.

TABLE 1.1: SERIES DATA

Title Length Seasons Channel Production  Setting dates
N episodes company
Médico de 1995-1999 4119 Tele5 Globomedia Currently to time
Famili
ia broadcast
Cuéntame 2001-2007+ 8+/133+ TVE1 = Cartel 70s
cO0mo paso Ganga
Los Serrano 2003-2007+ 6+/100+ ‘ Tele 5 Glbbomedia Cﬁrréhtly to tlme
| broadcast

Source: author's own.
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Médico de familia, Los Serrano and Cuéntame cémo pasd are landmark series which
are set in daily life, in the home, with everyday heroes and family conflicts. From creation
to production, from channel programming to product sales, these series, undeniably,
appeal to the present-day public, and this study considers the management proposals and
the values contained in these series.

After a preliminary inspection of the series, firstly, the features which belong to
entertainment products of all genres are described, an analysis of the development and
possibilities for commercial exploitation of these series both in Spain and abroad. Then we
deal with the characteristics that influence their programming and the dramedy production
standards as a specifically Spanish genre. In the fifth chapter, we study the audience as the
recipient of these series that definitely have great public backing. In sixth place, the
portrayal of the family in these series is studied. Finally, in the epilogue, the influence of
the drama genre on other TV genres is explained.

This research offers several novel aspects. The development of independent
production in Spain is relatively new, and as yet there have not been any thorough studies
in this area. There are three references that study some of the drama series we do but from
different perspectives. Estrada (2004) and Smith (2006) compare the story of Cuéntame
como pasé with the recent history of Spain. According to Smith {(20086: 21), “thisis a TV
drama that invites its audience to be responsible and to understand recent history”. Paul
Julian Smith is the only author that has written in English about the Spanish television. In
Spanish Visual Culture: Cinema, Television, Internet (Manchester: Manchester University
Press, 2006), Smith analyzes the content of some popular television Spanish series and
combines audiovisual analysis with use of audience ratings and profiles of television
channels, independent producers, scriptwriters and actors. Farré and Salvador (2007) look
at how the scripts of Los Serrano and Cuéntame were written.

Therefore, the multiple approach of this project gives it added value. Moreover, the
convergence of different areas of research into fiction series is innovative. As Havens
(2006: 1) pointed out “we need to understand both the political-economic structures of
global television and the culture worlds of the business people who operate within its

constraints”. On the one hand, from the perspective of media economics it studies issues
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from the industrial sector of production and the commercial exploitation of audiovisual
products; from the area of value representation it analyses issues involved in the genesis
of ideas, narrative and social portrayal; and from the field of social communication it deals
with questions of programming. All of these aspects are approached from an evaluative
standpoint in order to make proposals which will be useful and constructive for producers,
programmers, scriptwriters and researchers.

LITERATURE REVIEW

There has been a great deal of writing on successful programmes; for example, Big
Brother has been analysed as a global phenomenon by Mathijs and Jones (2004). Within
the studies on content, the dramatic genre has been widely studied in academic literature.
Bignell (2000), for example, made a study of the British soaps Caronation Street and
EastEnders. Silverstone and Hirsch (1992), and Hartley and Fiske (2003) deal with the
narrative aspect of television. A classic reference is the monograph written by Ang (1985)
on Dallas. There is also an abundance of writing on the Latin-American “telenovelas”
(Byletereist & Meers, 2000; Mayer, 2003: Slade & Beckenham, 2005). Other authors have
focused their research on the family and television (Lull, 1998; Morley, 1989; Taylor, 1989:
Liebes & Livingstone, 1998). Most of these studies fit into the framework for cultural
studies, and pay special attention to the effect on audiences (Allen, 1995; Miller, 2001;
Thornham & Purvis, 2005) or the portrayal of certain social groups (Geraghty, 1991:
Gledhill, 1997; Valaskivi, 2000; Creeber, 2001; Mazdon, 2001; Ardévol & Muntafiola, 2004).

The European Audiovisual Observatory has made a considerable effort to study fiction
production in Europe in the last few years (Jezequel; Lange, 2000 and Buonanno, 2000 &
2002). The market in Spain has been studied in depth by Vilches, Berciano and Lacalle of
the Universidad Autonoma de Barcelona (1999 & 2001).

Other authors use different approaches to analyse the fiction phenomenon. For
example, Fuller (1992), when speculating on the success of The Cosby Show, not anly

mentions its audience impact, the effectiveness of its commercial exploitation, or its appeal
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to advertisers, but also emphasises aspects such as the characters’ warmth, humour, the
familiarity of the stories and the actors’ performance. Hobson (2003) offers a multi-
disciplinary approach to soap operas; she considers their production and programming,
their narrative structure, how they present values, economic aspects and audience
satisfaction. Wittebols (2004) studies how economics affect TV series.

The quality of TV programmes has been studied extensively (Pragnell, 1985; Hoggar,
1989; Mulgan, 1990; Leggatt, 1993; Lasagni and Richeri, 1996; Ishikawa, 1996; Hilve,
Majanen & Rosengren, 1997; Gutierrez, 2000; Jaramillo 2002; Medina, 2006; Mc Cabe &
Akass, 2007), but very few studies consider the values they reflect and the economic and
commercial factors that affect their production, distribution, exploitation and consumption.
Examples are the monograph by Bignell and Lacey (2005), where they develop a global
view of the above-mentioned factars with reference to fiction quality, or the handhooks by
Sanchez-Tabernero (2000) and Nieto & Iglesias (2000), which give guidelines for the
evaluation of media content guality in the management area.

Numerous studies on Spanish television have been published, but the area of domestic
series has been studied for academic purposes just recently. There are several works that
deserve mention, such as the pioneering piece on television in Spain by Alvarez
Monzoncillo and Luc Iwens (1992). Lépez Villanueva and Monzoncillo (1999) published
an article entitled: La produccién de ficcion en Espafia: un cambio de ciclo [Production of
drama in Spain: a new era]. In 1997, Sanchez-Tabernero and other authors published
Estrategias de marketing de las empresas de television en Espafia, which gave an in-depth
study of production and programming. Bustamante (1999) made a detailed analysis of the
production methods as applied to the production of Spanish series. More recently, several
academics and professionals such as Pardo (2001), Garcia de Castro (2002) and Bardaji
and Gémez (2004) have focused their work on the field of series production in Spain.
Finally, we must highlight some other bibliographical references on series-production in
Britain or the US, such as Broughton (1986), Millerson (1998), Schihl (1997), Koseluk
(2000), Longwarth (2000) and Cury (2002).
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CHAPTER ONE
THE ECONOMICS OF SERIES AS AUDIOVISUAL

ENTERTAINMENT PRODUCTS

MONICA HERRERD

1. INTRODUCTION

From the perspective of media economy, this chapter lays down the basic concepts for
the study of family fiction series, taken as TV entertainment products. The intention is to
identify the characteristics that define the economic performance of these products, which
are both television and entertainment products. It does not imply an analysis of Spanish
series, but rather an advance on the definition of the theoretical framework that will allow
for understanding of audiovisual fiction prime time products.

Initially, it seems appropriate to give a short conceptual summary in order to
understand entertainment from a double standpoint: as an essential element that gives
shape to the product, and also as an indispensable content in the communications
relationship. The realities of leisure, free time and recreation facilitate the study from that
double viewpoint that closes with the user.

Next, the study suggests a model for analysis of the television product, within the field
of television economics, which will be of help in formulating an integrated definition of
what a TV entertainment product is, and in attending to the fact that it focuses on
commercial TV channel programmes.

Application of the economy model of TV entertainment products to family fiction series
is carried out in the second part of the chapter. It studies the economic repercussions of
the content, and the family viewers with the general audience.

Finally, we explore other types of audiovisual consumption that go beyond what is

traditional, and are an extension of products present on the audiovisual entertainment

market.
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